U.S Wind Industry Fast Facts

Total U.S. Utility Scale Wind Power Capacity: 49,802 MW
e 2011 Installed U.S. Wind Power Capacity: 6,816 MW
e First Half 2012 Installed Capacity: 2,896 MW
e U.S. Wind Power Capacity Under Construction: 10,312 MW

e Number of States with Utility-Scale Wind Installations: 38

American Wind Energy Association 2012

o
i renewa ble choice
ENERGY



Year over Year Installed Wind Capacity

e 2011

e 2010

e 2009

e 2008

e 2007

American Wind Energy Association 2012
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Top 5 States with Installed Wind Capacity
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5.
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lllinois
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American Wind Energy Association 2012
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State Wind Power Capacity

Current Installed Wind Power Capacity (MW)
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Top 10 Utility Green Power Programs
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Portland General
Electric
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Connecticut Light
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Financial Importance of Renewable Energy Credits

Depreciation

T

/ Tax Incentives

Energy Sales —

Renewable Energy Credits
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Top Purchasers of Renewable Energy
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Consumer Motivations for Supporting Green Power

* Public and Stakeholder Perceptions

* Product Differentiation

e LEED Certification

e Compliance with Mandatory Carbon Reduction Goals
 Meeting Environmental Stewardship or CSR Goals

 Environmental Concerns Energy Security and
Independence

e Support for Clean Energy Technologies
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Green Branding
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Enhanced Brand Image

Easton wants you to
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Auraria Campus is 100% Offset
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Auraria Higher Education Center — Case Study
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 The Challenge

e Students Drive Change

e Solution

e Benefits

e Carbon Reductions & Recognition
e Building a Sustainable Culture




Microsoft — A Comprehensive Approach

carbon

Set in consultation with the Office of the CFO based on the average
price of renewable energy and carbon offset projects globally

Corporate Product Data Corporate Sales and

R&D groups CENEET operations marketing
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Microsoft — Getting to Carbon Neutral

e Be Lean, Be Green, Be Accountable
e Data Centers, Software Labs, Offices, Employee Travel

* The Role of Technology

Key Stakeholder Input
2012 EPA Green Power Partner of the Year

SEPA
carhkgn GREEN
Bt POWER
neGtral POWER
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Conclusions

e Compliance and voluntary markets drive growth
e RECs remain a valuable revenue source

 Wind power represents largest share of green power
sales

 Green power purchases continue to grow
* Prices continue to decline

e Consumers show preference to green powered brands
e PTC—-The Great Unknown
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